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HCC’S SIX STEPS TO SUCCESS

Choose Job 
Targets

1

Plan & 
Organize

2

Create 
Marketing 
Materials

3

Get 
Interviews

4

Turn 
Interviews 
into Offers

5

Close the 
Deal

6

Be the world’s best consultative salesperson and marketer – for yourself



First, Position Yourself Correctly

4
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Example: Business Analyst, moving from 

Banking to Higher Education (Advancement)

YES

• Doubled 

Marketing's ROI

• Increased 

retention by 57%

NO

• Doubled credit card 

balances

• Drove 57% increase 

in  revolver retention
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Position Yourself

6

for your job target, NOT your last job
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“Before” 
Resume, Page 

1 of 2

7

Susan’s target 

was “Finance 

Director” in a 

big media 

company. How 

does her 

resume position 

her?

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
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“After” 

Resume, first 

of three pages

8

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
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Use Resume Summary Section for Pitch Outline

Box you’re in

Differentiates

Greatest Hits 

(examples)

How viewed, 

underlying 

success
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Common Issues

11

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
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Jumped Around

Consider: 

❖combining experience 

under one heading

❖leaving something out

12

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
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Prior Titles Don’t Match Target

Examples for how to fix: 

❖Can you write “CIO-

equivalent”?

❖Can you add to a Title, 

e.g., add “Data 

Scientist” to 

“Marketing Analyst”?

13

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
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If you have no current job

14

Try to fill in that gap
• Consulting?
• Volunteer?
• Education as a “Job”?

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
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• Word Processor Operator (1985 - 1986)  

• MS-DOS Programmer (1986 – 1988)

Dated Experience

Include if helps, leave out if not: no “rule.”

16

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
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They’re looking for you on 
LinkedIn!

• 95%+ of HR uses LinkedIn
to source candidates

• The first stop for many
hiring managers

• Countless success stories

18
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With some possible exceptions

19
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Use LinkedIn for…

21
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Use LinkedIn for…

22

Networking
Cold outreach

Applying

Low key resume

Finding the “right” People

Being Found
Research/Learning

Building a Following / Business
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Get set up properly first

Then…

Use It!

23
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1. Restrict Access

2. Write your profile 

3. Open up Access

4. Build Network Strategically

5. Join groups

24

Getting set up
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Before editing your profile:

Under “Settings And Privacy” then “Visibility”

25
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LinkedIn Profile

26

Leverage Resume’s Verbiage

“whenever possible…”
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Consider these Differences…

Resume -

different versions

Profile -

Just One

27
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And…

Just a Handful of 

People See Your 

Resume

Way more view your 

Profile!

28
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Try to Keep Resume Accomplishments, 

Including Metrics

Exception examples:

• Dollar amount considered 

proprietary?

• Claim that someone might 

contest?

29



© 2024 Hellmann Career Consulting / www.hellmannconsulting.com rob@hellmannconsulting.com

LinkedIn Profile          Jobseeker 

Also…

30
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They’ll contact you
anyway

There’s a bias against:
a) unemployed & 
b) actively looking

You get the wrong
kind of attention

31

Don’t Say 

You’re Looking
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Exception: “Open to Work” Feature 

32

Choose this Option

DON’T Choose this Option

www.hellmannconsulting.com/job-seekers-be-careful-using-linkedins-new-open-to-work-feature/

http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/job-seekers-be-careful-using-linkedins-new-open-to-work-feature/
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Old-fashioned Media

33

Social Media

Can use “Created…” or “I created…” 

Don’t use “She created…”

Lastly…
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KEYWORDS

To Be Found
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Do you have the right 

profile keywords?

1. Think about the search strings your audience might be entering.

2. Look at other profiles for ideas by searching using the keywords in “1”.

3. Check out job postings to see what words and phrases the postings use. 

4. Check out the LinkedIn company pages or websites of your target organizations.

5. Follow thought leaders or journals in your sector.

35
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While keywords matter everywhere,

ensure keywords in

Headline

Skills Section

Job Title

Company Name

36
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Profile checklist excerpt – to be found

❑ Have a complete profile (picture, summary, etc.)

❑ Have a keyword-rich headline

❑ Add keyword-rich functional descriptions to titles

❑ Fill in the job descriptions

❑ Include a current position

❑ Have the “right” organization name

❑ Use all 50 slots in the skills section

37
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Headline

Keyword-rich beginning of Pitch (“how categorize” | 

”differentiators”)

• Craft in Microsoft Word (can count the characters)

• Can include nice-looking separators, e.g. bullet 

symbols like • . Copy these right into LinkedIn

39

Senior Project Manager | Program Management • Product Development 

• Agile • UX | PMP • SCRUM Master (CSM) | Global Team Leadership
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Title & Company

Add keywords to job titlesChoose company name that 

LinkedIn recognizes.

40
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Use All 50 Skills Slots…

Focus on RECOMMENDATIONS, NOT ENDORSEMENTS

41
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YES to Recommendations

(get at least 3)

42



To get the slides and LinkedIn Profile checklist
hccgo.net/njit21925

Resources: www.hellmannconsulting.com/resources
Blog Posts: www.hellmannconsulting.com/blog

MY EMAIL: rob@hellmannconsulting.com

Q&A

https://hccgo.net/njit21925
http://www.hellmannconsulting.com/
http://www.hellmannconsulting.com/blog
mailto:rob@hellmannconsulting.com
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