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http://www.hellmannconsulting.com/

TO GET THE SLIDES

(just type this address into your browser, no “www” or “.com”)

pit.ly/lesenccl
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They’re looking for you on
LinkedIn!

e 95%+ of HR uses LinkedIn
to source candidates

* Increasingly the first stop
for hiring managers

 Countless success stories
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With a few exceptions
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www.linkedin.com

Your Network of Trusted Professionals

You are at the center of your network. Your connections can introduce
you to 5,190 400+ professionals — here's how your network breaks

down:
Your Connections
@ Your trusted friends and colleagues 381
2 Two degrees away 116.600+
Friends of friends; each connected to one of your connections ?
Three degrees away
Reach these users through a friend and one of their friends 5,073,400+
Total users you can contact through an Introduction 5,190,400+

Much more with LinkedIn Groups
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Use Linkedln for...

Everything
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Use Linkedln for...

Cold-messaging
mm) N\etworking

Finding the “right” People

Applying
mmm) “Showing Off”

mmmm) Being Found
Research/Learning

Building a Following / Business




Get set up properly first
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Get Set-up First



Getting set up

1. Restrict Access

2. Write your profile

3. Open up Access

4. Build Network Strategically
5. Join groups
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Before editing your profile:

Sharing profile edits Change

Choose whether your network is notified about profile changes No
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LinkedIn Profile

Leverage Resume’s Verbiage

“whenever possible...”
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Consider these Differences...

Resume - Profile -
ifferent versions Just One

L -

Hiring - Job Search -

Career & Executive Coach d Linkedin
JULIE KARR Team Assessments

212-555-5555 elimann Career Consulting » Caree -
julic@julickarr.com .
cat ty Aren + 5004 &

www linkedin comyinjulic

SENIOR SALES PROFESSIONAL it Helire
Over 12 years of experience setting sales records and developing lucrative develop a6 lead dorea
long-term client relationships. -

+Relationship Management ¢ Marketing #Publicity  + Staff Leadership

Developed strong, profitable relationships with high-powered clents and major
corporations, including IBM, Xerox, and Verizon.
Built a successful wholesale retail business using Innovative promotional and sales " "
techniques; featured in Entrepreneur Magazine as a “dynamic” entrepreneur. J All-star profile
Increased new sales to the highest level in the Montclair Diet & Health Center's IS-yeal
history by using relationship building and presentation skills.

Increased client retention rates to highest numbers in the 20-year history of the
Midtown Diet & Health Center through relationship building and program enhancement.

o Received written testimonials from numerous clients attesting to outstanding active
listening, rapport-building, and Issue resolution skills.

~
n
N
0
@

Cross-cultural perspective in relationship building, via research abroad and for the UN.

Use positive, energetic style to build relationships across cultures,
inspire and lead. Creative and assertive in troubleshooting client issues

PROFESSIONAL EXPERIENCE

KARR CENTER FOR WELLBEING LLC, New York, NY 2001 - Present
President, Founder
Built substantial clientele by leveraging sales, marketing and relationship-building skills.
« Designed seminars and presentations for clients and prospects, which were responsible
for 40% of new sales in 2004.
« Leveraged branding talent and expertise to ereate, trademark and market brands such as
“.. " Living" “The Liberation Strategy ....." * ...Health ” and “Thin ..
« Clients include senior corporate executives, cover models, #1 pop-chart arist

See 23 more articles See all activity

+

THE DIET AND HEALTH CENTERS, New York, NY and Montclair, NJ 2000 - 2003
Director, Sales & Public Speaking: Montclair, NJ location
« Brought the Behavioral Change Department to its highest grossing sales level in the %
center’s 15-year history. Career & Executive Coach » Workshops - Linkedin, Presentations, Job Search, Hiring, DiSC /
« Conveyed value of program through Innovative seminars that targeted and attracted Assessments
likely prospects, resulting in a 66% conversion to new sales. Hetlr
ellma

« Managed related accounting and department records.

ps on Presentations &

reer Consulting - Career & Exec
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And...

Just a Handful of _
People See Your Way more view

Resume your Proflle'
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Try to Keep Resume Accomplishments,
Including Metrics

Exception examples:

 Dollar amount considered
proprietary?

« Claim that someone might contest?
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Also...

LinkedIn Profile == Jobseeker
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Don'’t Say

. You’re Looking ,

They’ll contact you
anyway

There’s a bias against:
a) unemployed &
b) actively looking

You get the wrong
kind of attention
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Exception: “Open Candidate” Feature

Let recruiters know you’re open to opportunities Change
Share that you’re open and appear in recruiter searches matching your career On for 90 more days
interests
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Old-fashioned Media

JULIE KARR

55

www linkedin cominjulic julic@julickarr.com

SENIOR SALES PROFESSIONAL
Over 12 years of experience setting sales records and developing lucrative
long-term client relationships.

+Relationship Management ¢ Marketing ¢ Publicity ¢ Staff Leadership

Developed strong, profitable relationships with high-powered clients and major
including IBM, Xerox, and Verizon.

«  Built a successful business using Innovative and sales
techniques: featured in gazine as a “dynamic™

Increased new sales to the highest level in the Montclair Diet & Health Center’s 15-year
history by using relationship building and presentation skills.

Increased client retention rates to highest numbers in the 20-year history of the
Midiown Diet & Health Center through relationship building and program enhancement,
o Received written testimonials from numerous clients attesting to outstanding active
listening, rapport-building, and issue resolution si

Cross-cultural perspective in relationship building, via research abroad and for the UN.

Use positive, energetic style to build relationships acrass cultures,
inspire and lead. Creative and assertive in troubleshooting client issues

PROFESSIONAL EXPERIENCE

KARR CENTER FOR WELLBEING LLC, New York, NY 2001 - Present
President, Founder
Built substantial clientele by leveraging sales, marketing and relationship-building skills
o Designed seminars and presentations for clients and prospects, which were responsible
for 40% of new sales in 2004.
« Leveraged branding talent and expertse to ereate, trademark and market brands such as
“..  Living” “The Liberation Strategy ...." * ..Health " and “Thin ....."

o Clients include senior corporate executives, cover models, #1 pop-chart artist.

THE DIET AND HEALTH CENTERS, New York, NY and Montclair, NJ 2000 - 2003
Director, Sales & Public Speaking: Montclair, NJ location

Brought the Behavioral Change Department to it highest grossing sales level in the

center’s 15-year history.

Conveyed value of program through Innovative seminars that targeted and attracted

likely prospects, resulting in a 66% conversion to new sales.

Managed related accounting and department records.

an use “Create

Social Media

“.

-
‘e

"

... or “l created...”

Don’t use “She created...”
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To Be Found

development
eState excel

¥ KEYWORDS M
lender C ement

project.. property real
required responsibilities
Ski”S stro ng underwriting

PROFILE COMPLETENESS

Add new profile section v
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Do you have the right
profile keywords?

v" Think about the search strings your audience might be entering.

v Search within your own network using the keywords your target audience is using.
Look at these profiles for keyword ideas.

v" Check out job postings on LinkedIn (or elsewhere), not to apply, but to see what words
and phrases the postings use.

v" Check out the LinkedIn company pages or websites of your target organizations.

v Follow thought leaders or journals in your sector to see what words and phrases are in
vogue right now.
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While keywords matter everywhere,
ensure keywords In

Headline
Skills Section
Job Title

Company Name
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Headline

Human Resources Business Partner | Strategy @ Performance Mgmt e Talent

Acquisition & Development e Total Rewards e Employee Engagement

Keyword-rich beginning of Pitch (*how categorize™ |
"differentiators”)

 Craft in Microsoft Word (can count the characters)

« Can include nice-looking separators, e.g. bullet
symbols like « . Copy these right into LinkedIn
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Title & Company

Choose company name that  Add keywords to job titles
LinkedIn recognizes.

VP, Associate Director: Guild of Career & Executive Coaches
GetFive
2008 - 2013 « 5yrs
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If You Have No Current Job...
- T

Try to fillin that gap

* Consulting?

e Volunteer?

 Educationasa
“Job”?

The reason: Many recruiters use the “current
job title” field in their searches.
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Excerpt from Profile checklist —to be found

Have a complete profile (picture, summary, etc.)
Add profile section m

Have a keyword-rich headline

Add keyword-rich functional descriptions to titles
Fill in the job descriptions
Include a current position

Have the “right” organization name

U O 0 0O 0 0O O

Use all 50 slots In the skills section
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YES to Recommendations
(get at least 3)

¥ 12 recommendations, including:

Paul Emata, CFA, FRM, CMT, CFP Julie Murphy
Managing Director, First Republic Senior Change Execution Consultant,

Investment Management Certified SIY Teacher, Mindfulness

As a member of the Board of Directors of the Leadership Coach

cFA Society of Philadelphia, I've booked Rob to  Rob was the perfect fit for me as a coach. Any
lead a number of seminars for... View { time | felt a lull in my search, Rob pushed me
with the right amount of .. View 1

10 more recommendations +

28 rob@hellmannconsulting.com
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Use All 50 Skills Slots...

Focus on RECOMMENDATIONS, NOT ENDORSEMENTS

Featured Skills & Endorsements Add a new skill /

Endorsed by Marzena Ermler and 12 others who are highly skilled at

Career Developme.. = 99+
this

B Endorsed by 18 of Robert’s colleagues at The Five O'Clock Club

Endorsed by Bob McIntosh, CPRW, MBTI and 15 others who are highly

Career Counseling * 99+
skilled at this

B Endorsed by 18 of Robert’s colleagues at The Five O'Clock Club

Executive Coaching * 99+ z. Endorsed by Joshua Miller and 3 others who are highly skilled at this

B Endorsed by 13 of Robert’s colleagues at The Five O'Clock Club

View 47 more ~

© 2019 Hellmann Career Consulting / www.hellmannconsulting.com 29 rob@hellmannconsulting.com



Who to Connect With

First
Quality... |

Then /
Quantity

rob@hellmannconsulting.com
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Quality Connections

v Know in some way &
open to helping
(maybe)

v Connection request P"
from stranger & you
want them in your
network
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If someone you don’t know

Build a relationship -
ask why they are reaching out

Example message (after “accept”): Hi Julie, | appreciate your

request to connect (just accepted)! As | like to know everyone in

my first degree network, I’m curious as to how you came across
my profile and/or why you decided to reach out.
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Connection Tips

lgnore unwanted requests
Include a personal message
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Remove Connections

A |
fa ¢

» If you have a large # of connections who you
don’t know

. If people search results are getting “clogged”
with these unhelpful connections

19 Hellmann Career Consulting / www.hellmannconsulting.com
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Build your network quickly
If new to LinkedIn, stretch goal,
200 connections

" Import address book

= “Discover” (formerly “People
You May Know”)

* Think broadly about network
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THEN USE IT!



Finding People
v Advanced People Search

v www.linkedin.com/alumni

v" Keeping in Touch
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http://www.linkedin.com/alumni

Boolean Search

Title, Keyword or Company fields

Example for Title:

Marketing AND (Senior OR VP OR Executive OR
Chief) NOT “Senior Manager”

(currently a six term limit in Boolean searches)
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“Official” Advanced Boolean Search Terms

* Firstname: Search based on first name
 Lastname: Search based on last name

* Title: Search based on their job title

« Company: Search based on their current company
* School: Search based on schools attended

Example: use in conjunction with prior “title” search to get
more terms, e.g. NOT title:”senior marketing manager”
AND NOT title:specialist
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Two of Many Unofficial Boolean Terms

* geo: fine-tuned geographic search capabilities
— Instead of “Greater New York City Area.” enter geo:”Stamford Connecticut”

— Almost any city/state, but spell out the name! It searches within
http://www.geonames.org/postalcode-search.html

» skills: for example skills:python AND skills:java - Note: you can’t use quotes to
search for phrases.
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How to Contact People

v’ Email***
v Groups
v’ InMail
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E I (C D u t C t t” M Elements of Success
 Personal/tailored

xam p e Irec On ac essage * Asked for just 20 minutes
* Mutually beneficial, value
« Powerful Pitch

* Not asking for a job

* No reference to a resume
 (all to action

A client sent a LinkedIn group message to someone she didn’t know.
This message resulted in a meeting and a referral for an interview.

Dear Claire,
Upon seeing your name in the AFP LinkedIn Group and noticing our additional shared connection, |
thought | would reach out to you; | myself have many years of experience with marketing and fundraising.

I’'m currently a VP of Marketing and Event Planning at GoodOrg. In the long run | am looking to transition
outside of non-profits into a university such as Ivy. | would greatly appreciate 20 minutes of your time to
gain your insight on how my experience might fit in a university setting (I'm not expecting an opening
now). Given my many years of experience developing successful fundraising strategies and events,
perhaps | could also share with you some ideas that you would find useful for lvy’s efforts.

Some background: As you can see from my profile, | have over 10 years of experience in fundraising and
event planning that | believe could be useful to universities. Highlights include:
+ Partnered with IT to identify most likely donors, resulting in a 37% increase in donations.
* Led a capital campaign last year that brought in $3 million and exceeded goals.
+ Created partnerships with associations that provided new value to GoodOrg’s community; these
partnerships were credited with substantially increasing fundraising revenue.
* Planned and delivered a new event that was so successful that it has become an annual mainstay.

| would greatly value your insight regarding this hoped-for transition. Would you be available for a brief
conversation, either in person or by phone?

This example excerpted from my book Advanced LinkedIn: www.hellmannconsulting.com/pubs
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Contacting People — Mistake...

You send an invite
to connect to
someone you don’t
know as the first
outreach. The invite
comes after.
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LinkedIn helps you to
keep in touch

e Share Updates

* View “Home” Page Updates
 Post an Article
* Check notifications

* Message your Contacts
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Additional Resources: www.hellmannconsulting.com

GET THE SLIDES: bit.ly//iesehccli

Advanced

oo Linkedin PEAK
PRESENTATIONS

For your Job Search,

fO r 2019 Business, and Career ' ‘

Engage Your Audience
Get RESULTS

e e R e
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Includes the basics, and way beyond
Plus: How Twitter & other Social Media can help

Robert Hellmann

Robert Hellmann

Career and Executive Coach

MY EMAIL: rob@hellmannconsulting.com
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