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Your Audience is
probably on Linkedin

* Clients/Customers §

* Prospects /
decisionmakers

e Partners

e Talent
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With some possible exceptions

rob@hellmannconsulting.com
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www.linkedin.com

Your Network of Trusted Professionals

You are at the center of your network. Your connections can introduce
vou to 5,190 400+ professionals — here's how your network breaks

down:
1 Your Connections 281
cxg Your trusted friends and colleagues
2 Two degrees away 116.600+
Friends of friends; each connected to one of your connections !
Three degrees away
@ Reach these users through a friend and one of their friends 5,073,400+
Total users you can contact through an Introduction 5,190,400+

Much more with LinkedIn Groups
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Use Linkedin for...

Business Development or Partnerships
« Be “found”
* Find the “right” People and Organizations
—Networking
—Cold Contact
 Engage Customers/Prospects
 Build a Following

Recruiting

Research — competitors, trends, etc.

rob@hellmannconsulting.com
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Get set up properly first
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Get set up to get attention

1. Create a Company Page

2. Optimize your profile
3. Build Network Strategically

4. Join groups
5. Engage via posting, sharing, liking




Your Company Page
VS.
Your Profile



True or False?

In some cases your
profile should be
for your company



True or False?

Inso’ ca> your
prc e. " be
fory. -~ .pany



/Yourprofileis \ ﬁ)urcompany page\

about you stays with your org.
About building relationships About building a following
Your organization can benefit It stays even if you leave or
from your (and other close the company
employees’) engaged network |
Employee profiles should

A y & 4
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For Solopreneurs, the Company Page Is less important

[retat, c’est-mot
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2nd

Alex Handris

Recruiter at Enigma Corporation

Enigma Corp. » San Francisco

ate University

Raleigh, North Carolina « 62

View in Recruiter ‘

enjoy matching people to their dream job. | am a hard worker and consistently meet or exceed my goals.

Who would you be more likely
Highlights to contact?

4 2 Mutual Connections n You both studied at San Francisco E

You and Alex both know Karina Bigker and State University

Sarah Smith Alex studied at San Francisco State University

you started

Experience

Recruiter
Enigma Corp.

Jan 2012 - Jun 2016 » 4 yrs 6 mos » San Francisco Bay Area
Inside recruiter for Saas team.

See less ~

Education

Following



On your profile

Personal Brand

The qualities, characteristics, and values
that you express in your profile.
What “differentiates” you.




On your company page
On bus-dev and recruiting profiles

Organization Brand

. The who, what, where

of an organization
-Vision, Mission
- Marketing message
. Types of employees

- Employee experience

.What it’s like to
work there

- How leadership
Inspires

. Potential for growth




Have a team-profile strategy

Recruiters and Business Development/Partnerships —
maintain team profile consistency around brand

Don’t micromanage individual profiles — your team
needs to show their accomplishments and sell themselves
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To be found via
your profile...



development
eS_’[a’[e excel

e

job

lender management
project.. property real
required responsibilities
skills strong underwriting

PROFILE COMPLETENESS

Add new profile section v
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Do you have the right
profile keywords?

v Think about the search strings your audience might be entering.

v’ Search within your own network using the keywords your target audience is using.
Look at these profiles for keyword ideas.

v’ If recruiting, check out job postings on LinkedIn (or elsewhere) to see what words and
phrases the postings use.

v Check out the Linkedln company pages or websites of your competitors.

v Follow thought leaders or journals in your sector to see what words and phrases are in
vogue right now.
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Profile checklist —=to be found

Have a complete profile (picture, summary, etc.)
C§ arar

Have a keyword-rich headline

Add keyword-rich functional descriptions to titles
Fill in the job descriptions
Include a current position

Have the “right” organization name

U O 0 0O 0 0O O

Use all 50 slots In the skills section
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Headline

Corporate Meeting & Event Planner | Trade Shows e Galas e
Conferences ® Experiential | Global & Local Brands

Keyword-rich beginning of Pitch (*how categorize” |
"differentiators”)

* Craft in Microsoft Word (can count the characters)

« Can include nice-looking separators, e.g. bullet
symbols like . Copy these right into LinkedIn
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Title & Company

Choose company name  Add keywords to job titles
that LinkedIn recognizes.

1 \

Career Coach & Executive Coach, Speaker | LinkedIn, Recruiting, Job Search,

HCC Presentations & Pitches

Hellmann Career Consulting
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Use All 50 Skills Slots...

LinkedIn is trying to improve ENDORSEMENTS for skills section
but it’s too little, too late.

Featured Skills & Endorsements Add a new skill /

Endorsed by Marzena Ermler and 12 others who are highly skilled at

Career Developme.. * 99+
this

B Endorsed by 18 of Robert’s colleagues at The Five O'Clock Club

‘ Endorsed by Bob Mclntosh, CPRW, MBTI and 15 others who are highly

Career Counseling * 99+
skilled at this

B Endorsed by 18 of Robert’s colleagues at The Five O'Clock Club

Executive Coaching - 99+ & Endorsed by Joshua Miller and 3 others who are highly skilled at this

B Endorsed by 13 of Robert’s colleagues at The Five O'Clock Club

View 47 more ~

28
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Focus on Recommendations (At least 3)

¥ 12 recommendations, including:

Paul Emata, CFA, FRM, CMT, CFP Julie Murphy
Managing Director, First Republic Senior Change Execution Consultant,
Investment Management Certified SIY Teacher, Mindfulness

As a member of the Board of Directors of the Leadership Coach

cFA Society of Philadelphia, I've booked Rob to  Rob was the perfect fit for me as a coach. Any
lead a number of seminars for... View ! time | felt a lull in my search, Rob pushed me
with the right amount of .. View {

10 more recommendations +
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Remember: Before editing your profile:

Sharing profile edits Change

Choose whether your network is notified about profile changes No

30 rob@hellmannconsulting.com
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Who to Connect With

First
Quality...

Then
Quantity
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Quality Connections

v Know in some way &
open to helping (maybe)

v Connection request from
stranger & you want
them in your network
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If someone you don’t know

Build a relationship —
ask why they are reaching out

Example message (after “accept”): Hi Julie, | appreciate your

request to connect (just accepted)! As I like to know everyone in

my first degree network, I’'m curious as to how you came across
my profile and/or why you decided to reach out.
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Remove Connections

2 <
A TR

e It you have a large # ot connections who you
don’t know

« If people search results are getting “clogged”
with these unhelpful connections
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Build your network quickly

If new to LinkedIn, stretch goal,
200 connections

*"I[mport address book
"“People you may know”

*Think broadly about network
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Build a Following (Company and Profile)

. 79% of followers -40% of followers .62% of followers .61% of followers are
are interested in  are more likely to are more likely to  more likely to share
a job at the apply toajobat  respondtoyour  information about
organization. the organization.  INMail message.  the organization.

Source: LinkedIn



Expand Your Following

 Publish Articles

» Post Updates

— Company page

— Profile

 Share/Like Posts

» Connect “Strategically”

38 HCC
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Keep in touch with clients/prospects

e Share Updates

*\View “Home” Page Updates

* Message your contacts

e LinkedIn Publisher

*Set up a Group
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Finding Decisionmakers & Talent

v" Advanced People Search
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Boolean Search

Title, Keyword or Company fields

Examples for Title:

(event OR events OR “meeting planner”) AND (director OR vp OR vice
OR managing OR president) NOT (assistant OR associate)

Marketing AND (Chief OR CMO OR director OR vp OR vice OR senior)
NOT (“senior manager” OR assistant)
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How to Contact People

v’ Email***
v' Groups
v' InMail o
v Request to Connect | @& I/ |

43 HCC
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Contacting People — Mistake...

You send an invite to
connect to someone
you don’t know as
the first outreach.
The invite comes
after.

© 2018 Hellmann Career Consulting / www.hellmannconsulting.com 44 rob@hellmannconsulting.com



Paid services you may want to consider

Advertising

—shows ads only to those you pre-suppose are interested in your product or
service, based on the information from their profile.

—Can exclusively target the people who work in a particular company, have
particular skills or work in a particular industry.

LinkedIn Profinder — best for business consultants

Job Postings — “pushed” to the right Linkedin members

Sales Navigator — Far more detailed organizational and people filters

LinkedIn Recruiter — a whole recruiting ecosystem ($9k/year)
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MY LIMITED TIME
OFFER TO YOU



For the Next 48 hours, until Friday June 15" at 1:30pm...

Get FOUR HOURS of organizational consulting with me at a
41% discount, only $950 vs. my typical $1,600 rate for organizations.

PLUS — a half-hour initial consult to develop a strategy for optimizing
your use of the four hours.

» Use these hours for up to one year, for help in area in which | have
expertise (see www.hellmannconsulting.com/services ).

» Consulting is virtual (e.g. phone/Skype and screen-shares) unless 2+
consecutive hours are on-premises in the greater-New York City area.

100% money-back guarantee up through our first %2 hour consult
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http://www.hellmannconsulting.com/services

Typically clients will use this time for:

Ensuring your LinkedIn company page, employee profiles, networks, groups and posting plan all
work together optimally with other marketing outreach

Content optimization across all aspects of your LinkedIn presence, including keywords
Messaging that will improve response

Posting/sharing strategy development to build a following, engage clients/prospects

Branding strategy to implement across all your organization’s profiles.

Advanced search techniques to identify decisionmakers, organizations or talent

Technical aspects of LinkedIn, e.g. setting up and administering groups, company pages, etc.
Workshops for staff

Consulting for other team members, e.g. on their profiles

Other consulting, e.g. strategy for website design/content-review, other social media, interviewing
best-practices, etc. (see www.hellmannconsulting.com/services for additional ideas)
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http://www.hellmannconsulting.com/services

HOW TO GET THE OFFER

1. Go to bit.ly/4hourshcc in your browser

2. Review the terms and complete the form/payment by Friday June 15t
at 1:30pm.

3. ' will contact you within one business day following payment to set up
our initial consult.

Questions? rob@hellmannconsulting.com / www.hellmannconsulting.com
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Resources: www.hellmannconsulting.com

www.hellmannconsulting.com/pubs

Advanced

LinkedIn PEAK
2= PRESENTATIONS

Engage Your Audience
Get RESULTS

e

et
O———
* —

Includes the basics, and way beyond
Plus: How Twitter & other Social Media can help

Robert Hellmann Robert Hellmann

Career and Executive Coach

MY EMAIL: rob@hellmannconsulting.com
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