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Which Statement is True?

Your Resume should fit on one page.

Your Resume should be no more than two pages.
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Answer: Neither- they are both false!
The key: have your "pitch" jump off  the page in < 15 seconds

Your Resume should fit on one page.

Your Resume should be no more than two pages.

Which Statement is True?
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First: Position Yourself

for your specific job target, NOT your last job.

Resumes

Cover Letters

LinkedIn Profile

Meetings / Interviews (Your pitch)
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 Job title or description

 Industry or Organization 

Type/Size

Geography (sometimes)
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Change one of these, 

change your positioning!



Research to Identify Positioning
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John’s “Before” 

resume:

John wanted to 

get back into 

L&D. How does 

his resume 

position him?
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John’s “After” 

resume: 

How is he 

positioned

now?



Use a Summary Section
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Categorizes

Differentiates

Greatest Hits

How viewed
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Resume Do’s / Don’ts

Do…

 Have a summary section

 Make sure your summary matches your pitch

 Make sure your resume positions you for the particular job.

 Make every point have a “so what”

 Use the jargon of your target, not your last job

 Use boldface and underlines for emphasis

 Use bullets, single sentences, or very short paragraphs

 Use action verbs- “Created”, “Led”

 Use white space for easier reading

Don’t…

Use dense paragraphs

Have an “objective”

Use a non-chronological format

Throw in ‘no kidding’ phrases, e.g. “results oriented problem solver” or “References Available…”

Be overly concerned about resume length (copy sells!)
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*Example from one of my clients.
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2008 - Present

2009 and 2010.
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Common Resume Issues
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Jumped Around

Consider: 

combining experience 

under one heading

leaving something out
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Gaps

Just put a one or two line placeholder in there.
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Age Issues

“Usually” not an issue, or consider no 

dates for education.
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• Word Processor Operator (1985 - 1986)  

• MS-DOS Programmer (1986 – 1988)

Dated Experience

Include if helps, leave out if not: no “rule.”



Copyright 2010-2016 Robert Hellmann - www.hellmannconsulting.com 18

Your LinkedIn Profile

Leverage Your Resume’s Verbiage

“whenever possible…”
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Resume -

different versions

Consider these Differences…
Profile -

Just One
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Just a Handful of 

People See Your 

Resume

And…

Way more view 

your Profile!
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LinkedIn Profile          Jobseeker 

Also…
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POLL
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Don’t worry, they’ll reach out to you anyway

LinkedIn Profile          Jobseeker 

Also…
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Old-fashioned 

Media
Social Media

Can use “Created…” or “I created…” 

Don’t use “He created…”
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YES to Recommendations

(get at least 3)



copyright 2012-2016 Robert Hellmann - www.hellmannconsulting.com 25

Don’t Prioritize Endorsements

Meh!
(how do they know?)
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KEYWORDS

PROFILE COMPLETENESS

To Be Found
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Keywords Matter Most in…

Headline
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Skills Section

Job Title

Company Name
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Headline

Keyword-rich beginning of Two Minute Pitch (“how 

categorize” | ”differentiators”)

• Craft in Microsoft Word (can count the characters)

• Can include nice-looking separators, e.g. bullet symbols 

like • . Copy these right into LinkedIn
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Skills Section

Use all 50 slots for skills to increase odds of being found
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Title & Company

Add keywords to job titles
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Choose company name that 

LinkedIn recognizes.

You can change the “Display Name.”
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Profile Completeness

Try and take LinkedIn’s suggestions.

Yes you need a picture!
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Profile Completeness

The goal: to be an “All Star,” but shouldn’t stop there.
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Additional Resources: www.hellmannconsulting.com

MY EMAIL: rob@hellmannconsulting.com

www.hellmannconsulting.com/book

Get the Slides: http://bit.ly/ATDResLI
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